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ABSTRACT  

It is ethical for the Indian companies to retain culture within business transactions. This ethical approach is 

considered effective, when ethical code of conduct is adhered to. This paper is focused on Companies Act 

2013, which directs these companies to use funds rationally and logically to serve the clients and customers 

according to their needs. Monitoring by the board members and committees is effective for detecting the 

unethical acts, into which the companies might indulge. Every company in the Indian market is to indulge 

in fair and transparent competition, and refrain themselves from illegal acts, which can make market 

position vulnerable.  
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1. INTRODUCTION 

With effect from 2013, Companies Act was implemented in India. There were several chapters, concerned 

to different issues under the Act. In the preliminary chapter, it is stated that the Act is applicable for all the 

brands who have settled and established their business in the markets of India. Under the act, all companies 

are expected to think of social welfare within the businesses intended to achieve customer satisfaction. 

Policies implemented needs to clearly define the corporate social responsibility, which the companies are 

to take, for gaining trust, loyalty and dependence from the customers. There is a committee, where Board 

members supervise performance of brands regarding transactions with the partners and customers. These 

board panel and committee members exert supervision on the brands on using funds rationally, according 

to the needs. The Act also ensures that the Corporate Social Responsibility (CSR) activities are planned and 

executed according to the policies developed by the companies.  

378ZH section of the Act states that charity and donation programs, planned by the companies, should be 

within 3% of the producer company’s net profit. Here, ethics indicate refraining from utilizing the funds 

and charity collected for personal benefits or usages. It is the corporate responsibility of the Indian brands 

to assure the customers that their funds are secured and will nor be used for commercial benefits. After 

collecting the funds for charity donation, the companies are to donate them to NGOs, orphanages, and old 

age homes. Maintaining transparency in these donations reflects compliance with the rules, regulations, 

terms, conditions, clauses and policies under Companies Act 2013. One of the clauses of this Act is not to 

pressurize any customer for produce charity or donation. Whatever they are giving, it needs to be accepted 

without further questions. In this context, ethics connote fairness in the business. This fairness yields high 

scale of customer satisfaction for Indian companies.  

 

2. LITERATURE REVIEW  

Kumari and Goyal, (2025) brought stakeholder theory into the discussion, stating that people centric 

approach of Indian companies maintains balance in business. This approach is inclusive of ethical code of 

conduct, which helps these companies to strengthen their position in the minds of customers. Sustaining 

ethical approach for serving customers is effective for increasing their base, which, in turn, enriches market 

position. The arguments are directed towards obligations, which the companies are to follow for doing 

business in the right path. Barman and Mahakud, (2024) linked corporate social responsibility with financial 

performance. Indian companies are affiliated to CSR norms, which they are to follow. These companies, 

after being enlisted on National Stock Exchange, need to follow the obligations, especially the transactions 

which they do with partners.  
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Gupta, (2022) argued that business environment is created of ethics, responsibility, discipline, which helps 

Indian companies to gain trust from customers. Ethics, in this context, indicates following rules and 

regulations, like Companies Act (2013). Businesses consist of policies, socio-cultural aspects, where ethics, 

spreads their fame and glory into international markets. Panwar et al., (2013) proved that CSR activities of 

companies enhance their corporate social image. Following the rules and regulations like Companies Act 

(2013), in the corporate social responsibility, does not diminish firm value.  

 

Varsha and Venkateshwarlu, (2025) mapped corporate social responsibility through Companies Act 2013. 

Legal obligations and voluntary practices were studied for understanding the business tactics adopted by 

the companies in Indian market. Compliance driven approach of these companies result in ethical 

businesses, which increases customer trafficking into the brands. With the enforcement of the Act, spending 

has been limited, binding planning. Too much restrictions are negative, stalling the plans to outreach 

business across borders. Adding to this, Hasan, Singh, and Kashiramka, (2022) were of the view that 

disclosure on corporate social responsibility activities affects the total performance of firm. Here, ethics is 

very much important as the officials are expected to be aware of the extent to which they disclose 

information related to business. Transparency is needed, but over transparency is a loss, and not intended 

according to the Companies Act 2013.  

3. METHODOLOGY  

In this study, primary quantitative method is applied for collecting data on the ways in which Companies 

Act 2013 is applied by the companies in India. As a matter of specification, 5 managers of reputed 

companies like Nestle, HDFC Bank, Samsung and Unilever are selected as samples for obtaining data. 

Questionnaires are prepared on corporate social responsibility, ethics, and legal obligations surrounding 

their business. These questionnaires are formed on the platform, Google Form. After they are completed, 

and verified, they are sent to the registered mail accounts of the samples, that are, managers. Along with 

the questionnaire, ethical consent forms are sent, to gain consent on being a part of data collection process. 

The responses collected from these managers are analyzed through tables, charts and graphs. These 

responses are explored through exploratory research design, which helped in exploring the unexplored 

realms of corporate social responsibility and the legal obligations on the Indian companies under 

Companies Act 2013. Deductive approach is used for deducing relevant aspects from previous studies, 

gained in literature review. Positivism philosophy is used for establishing real, scientific, epistemological 

knowledge on legal obligations for Indian companies under Companies Act 2013. Sources used in literature 
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review are acknowledged, which averts plagiarism and collusion. While collecting data, researcher 

refrained from creating any pressure on samples for producing responses. The responses were assured that 

their responses are well-secured and will not be used for any commercial benefits.  

4. CONCLUSION 

Exploration on detailed introduction to Companies Act 2013 reveals proper people centric approach which 

the Indian companies are to express, while serving customers. Within the rules and regulations, these 

companies are to be ethical in their approach towards collecting donations for charity. Fame and glory 

increase when these companies disclose only that much information which is required, assuring the 

customers that their funds are secured and will not be used for commercial benefits. Stakeholder theory is 

apt for enhancing knowledge on the basic means to gain trust, loyalty and dependence from the customers. 

Fairness and transparency are crucial for increasing trafficking of the customers into business.  

REFERENCES 

Barman, S., & Mahakud, J. (2024). Corporate social responsibility and financial performance: Do group 

affiliation and mandatory corporate social responsibility norms matter? IIMB Management Review, 36(3), 

256-268. [10.1016/j.iimb.2024.06.003] 

Gupta, C. B. (2022). Business environment. Sultan Chand & Sons. 

[https://books.google.co.in/books?hl=en&lr=&id=FMyREAAAQBAJ&oi=fnd&pg=PP1&dq=Ethical+soc

ial+responsibility+of+Indian+companies,+speculated+from+Companies+Act+2013++++++&ots=Y_fNt

AcF8W&sig=jDEJ9DI0OqFigR6hKb7g4zbI&redir_esc=y#v=onepage&q&f=false] 

Hasan, I., Singh, S., & Kashiramka, S. (2022). Does corporate social responsibility disclosure impact firm 

performance? An industry-wise analysis of Indian firms. Environment, Development and 

Sustainability, 24(8), 10141-10181. [10.1007/s10668-021-01859-2] 

Indiacode.nic.in (2013). Indian Companies Act. Retrieved 13th July 2026 from 

https://www.indiacode.nic.in/bitstream/123456789/2114/5/A2013-18.pdf 

Kumari, A & Goyal, V. (2025). CSR Obligations Under the Companies Act, 2013: A Critical Analysis. 

Retrieved 13th July 2026 from https://www.ijllr.com/post/csr-obligations-under-the-companies-act-2013-a-

critical-analysis 

Panwar, R., Pandey, V., Suddaby, R., & Vidal, N. G. (2023). Did India’s CSR mandate enhance or diminish 

firm value? Business & Society, 62(2), 401-433. [10.1177/00076503221085962] 

mailto:editor.jslsci888@gmail.com
https://www.indiacode.nic.in/bitstream/123456789/2114/5/A2013-18.pdf
https://www.ijllr.com/post/csr-obligations-under-the-companies-act-2013-a-critical-analysis
https://www.ijllr.com/post/csr-obligations-under-the-companies-act-2013-a-critical-analysis


JSL, 11(5), May 2026: 09- 13                                                               Online ISSN: 2456-1495 

                                                                                                            CODEN (USA): JSLOBJ 

E-mail: editor.jslsci888@gmail.com                                                                                         13 

Varsha, P & Venkateshwarlu (2025). Corporate Social Responsibility Under Companies Act, 2013: Legal 

Obligations s. Voluntary Practices [10.5281/zenodo.18871878] 

AUTHOR’S DECLARATION 

I/We, as an author/authors of the above paper/article, hereby declare that the content of this paper 

is prepared by me/us for publication in this journal is completely my/our own genuine paper and 

if any person having copyright issue or patent or anything related to the content, I/we shall always 

be legally responsible for any issue. If any data or information given by me/us is not correct, I/we 

shall always be legally responsible. With my/our whole responsibility legally and formally have 

intimated the publisher that the paper has been checked by guide or expert or supervisor to make 

it sure that paper is technically right and there is no unaccepted plagiarism. If any issue arises 

related to plagiarism or any issues, I/we will be solely/entirely responsible for any legal disputes 

or legal issues. I/we declared that if publisher finds any complication or error or anything hidden 

or implemented otherwise, my/our paper may be removed from the website. I/we also aware that 

the publication fees is not refunded further in any circumstances. Even if anything is found illegal 

publisher may also take legal action against me/us. I/we also declared that this journal/publisher 

will not be held responsible any legal issues in future regarding this paper publication in this 

journal.  

Prof. Kishor Ramchandra Gaikwad 

 

 

 

mailto:editor.jslsci888@gmail.com

